-1-

R R RAL EE R
Major Figures of Cultural and Creative Industries Development Agency’

(B = 2026 F 6 BJE)
(as at end June 2026)

(A.1) BRI R R (CCe4t) £ /3a Bk 57 2 MY T B
Projects organised or sponsored by Cultural and Creative Industries Development Agency (CCIDA)

IR HAtb? it
CreateSmart Others® Total
Initiative?
(“CSI”)
a. | RIMTBEEE 891 737 1628
Number of approved projects
b. | ARNBZEREE About About About
Public participation 36 101 million 36.1 million 36 137.2 million
27361 17,100 }5 73610 /5 £7361123720 }5
bl. A About About About
Number of participants 113.7 million 36.1 million 149.9 million
271171370 % 273610 /5 271 17,4990 %
b2. PSRt AR BRI X e About N/A About
Number of viewings/ hits received in respect 35 984.5 million FiEH 35 984.5 million
. . . 4
of the websites or social media platforms 27359 (7.8 450 77 27359 (7.8 450 77
b3. JRXHIEIFIE 1ZmATE E 2811100 N/A 2811 100
Number of printed promotional materials Kig
distributed’
c. |EBIEMNIEN<EE S 39200 17 120 56 320
Number of created job opportunities®
d. | F/hEXEHE 39 760 190 39950
Number of small and medium enterprise (SME)
beneficiaries

D eI R AR (CE JL)EEECH“%E 2009 fF 6 A MEIBERNDAERATMMN - ATEHIBEBFZRES 2009 £ 6 Bk
YEBESERENITY  BERARES  RITEITE T 2011 £ 6 BFACIESENITAANIE - MEHXE!
ALETFRIR -

The Cultural and Creative Industries Development Agency (CCIDA) was restructured from Create Hong Kong, which was
established by the Government in June 2009. The major figures mainly cover the projects funded through CSI, Film
Development Fund (“FDF”), DesignSmart Initiative (has been consolidated with CSI since June 2011) (“DSI”) and the projects
directly held by CCIDA since the establishment in June 2009.

P BREDERGRRBEEBRTROLTTHAK THRMIE -

Including projects under dedicated funding to Hong Kong Trade Development Council (HKTDC) and Hong Kong Design Centre
(HKDC).

 BEE 2009 F 6 HEHBREARES - WITENIT AR R AT HHNmE -

Including those projects funded by FDF and DSI as well as those projects organised by CCIDA since June 2009.

C RIERT 2018 F 4 B RZEHMMIE -

Only applicable to the projects approved in April 2018 and thereafter.

S BEEEYEMEECEN TS -

Comprising jobs directly created and indirectly created.
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IR IR H A it
CreateSmart Others® Total
Initiative?
(“CSI”)

AFNEEIER SR EEEE 71 600 200 71 800
Number of business contacts or enquiries created
for SMEs
R BT BNS INEFREE BRI BB AT FRER G 300 190 490
(REATE 4=
Number of awards attained by creative talents who
have participated in international competitions
with funding support from CCIDA

EBEIBAT BRI A SIS ES 97 600 3400 101 000
Number of nurturing opportunities created for
creative talents and start-ups®

RAMVER BIOMRAILRTRTEMN About About About
MR E 854 5million | 20253 million | 2 879.8 million
Number of TV audience in respect of awards Y18(2,5450 7 | £520(7.2530 75 | %28 {7.7980 75
presentation and musical programmes

BARRSHRE T 137 110 N/A 137 110
Number of media coverage’ iE

BRI R 7 HEE T 24250 N/A 24250
Number of business deals secured’ s
REIEERBNSRE 47 560 N/A 47 560
Number of opportunities to showcase creations or RiEH
talent’

BRI E () 0 SLESh > TA (b),(b1),(b2)FA(h) B L% > TE (b3),e) M A ERIANERFIENEME > MEIE

(©),(d),(H,().OMK) AN EINEKEEN AL - ATHMXER » DAEFIERTES SITHBELHA -
Remark: Except item (a) which is the exact figure, items (b), (bl), (b2) and (h) are approximate numbers, items (b3), (e¢) and (g)
are rounded to nearest hundred as well as items (c), (d), (f), (i), (j) and (k) are rounded to the nearest ten. Figures may
not add up to total due to rounding.

AR

¢ RAEFEMZIT W T XTIz ) MR EZEN R EINLEE T MR e W E T RENEF
= e

Excluding the opportunities provided by “Design Incubation Programme & Design Acceleration Programme” as well as the
completed “Design Incubation Programme” and “Fashion Incubation Programme”.

T REMT 2018 F£ 4 B RZEHAHIE -
Only applicable to the projects approved in April 2018 and thereafter.



(A2) EHXEIARIEE S DB LTTR®
CSI classified by CCIDA’s strategic foci®

¥ X BV R
# CCIDA’s strategic foci:

A - BEE A RARH I8 Ay A e

Nurturing talents and facilitating start-ups

B - JHhaTi

Exploring markets

C— HRNEZEETI « BSUEZRIUKHTE1E

Promoting cross-sectoral and cross-genre collaboration

D — HEEh&BRN N EIEZE - e ZEECIESE

Promoting Hong Kong as Asia’s creative capital and fostering a creative atmosphere in the community

XA RIEER !

CCIDA’s strategic foci” Bt
A B C+ D Total
KT E £ H 367 290 18 216 891
Number of approved projects
MRS ES5RE About About About About About
Public participation 604.1 million | 2077.5 million |37.9 million | 33 381.5 million | 36 101 million
26124105 (#9202 7750 /5 |£93790 /5 |#333128150 /5 (#5361 {7 100 /5

bl. =A% About About About About About

Number of participants 20.3 million 37.7 million 501 000 55.2 million 113.7 million

272030 273770 & 2750.1 & 275520 & 271171370 5

b2. MR IR EF BRI About About About About About

5 (= bai A

BRGNS drF 583.1 million 2 038.5 million 37.3 million | 33 325.5 million 35 984.5 million

Number of viewings/ hits

. . 27518310 5 | 2920 173850 & 273730 %5 27333 17,2550 % |#7359 17,8 450

received in respect of the

websites or social media

platforms’
b3. JREXHIEIRIE fZaaf94iE° 680 900 1300 600 102 000 727 600 2811100

Number of printed

promotional materials

distributed ®
BENTIEVISEB" 12 770 8 680 190 17 560 39200
Number of created job
opportunities'’
F R EHE 15 320 4610 100 19 730 39 760

Number of small and medium
enterprise (SME) beneficiaries

' BREEEBRIREBREBRTHOEMAR THRMIME -
Including projects under dedicated funding to HKTDC and HKDC.

? RIEMAT 2018 FF 4 B Rz /Ek L9 E -
Only applicable to the projects approved in April 2018 and thereafter.
" BEEEESEMEECENTIENS -

Comprising jobs directly created and indirectly created.
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X eI RIEE R
CCIDA’s strategic foci”

B

C+

it
Total

ARSI SRR E
184 H

Number of business contacts or
enquiries created for SMEs

30 700

33 800

700

6 500

71 600

R X EIRL R B INERRELFEAY
EIRAT A BRI RIEE
Number of awards attained by
creative talents who have
participated in international
competitions with funding
support from CCIDA

220

70

10

300

BB EIRAA ZHRL AT
M=#HBa"

Number of nurturing
opportunities created for
creative talents and start-ups!!

97 600

97 600

KRB ML
EERTEUWAEE
Number of TV audience in
respect of awards presentation
and musical programmes

About
138.6 million
27117,.3860 /5

About
13.6 million
271360 F

About
3.7 million

27370 15

About
698.7 million
2761,9870

About
854.5 million
27817,5450 /5

BRSO E?

Number of media coverage'?

30 060

38 140

1 830

67 080

137 110

K EIRZZHEE 2
Number of business deals
secured!?

4500

7110

130

12 510

24250

R EIRERBNTISRE
Number of opportunities to
showcase creations or talent'?

13 090

23 810

80

10 590

47 560

IR+ 202344 H 1 R RYSRIRE A FEA

§ FEDTFS -

BRI E (a) 4 SR ELSh - A (b),(b1),(b2) M (h) A 295k - T B (b3),(e)$ﬂ(g)j@ MERANER
(©),(d),(H,(),() (k) A MERNEHKEEN AL - ATFHLXER

AN BEL S AN Sk o BE

AEHT202344 5 1 H e 2 Ja3RAtAY I E -

= ?%LE’JE1‘I"%( XX I E
BIHBERHA -

Remark: + This strategic focus was newly added on 1 April 2023 and only appllcable to projects approved on 1 April 2023 and

thereafter.
§ Value less than 5.

Except item (a) which is the exact figure, items (b), (b1), (b2) and (h) are approximate numbers, items (b3), (e) and (g)

are rounded to nearest hundred as well as items (c), (d), (), (i), (j) and (k) are rounded to the nearest ten.

not add up to total due to rounding.

! ABHE R
Bil% -

B K& T ek iniE

RiTi) - UREREN R R

EnpdiE s ESeN %

Figures may

Bt iR

Excluding the opportunities provided by “Design Incubation Programme & Design Acceleration Programme” as well as the
completed “Design Incubation Programme” and “Fashion Incubation Programme”.

* REMT 2018 FF 4 B Rz [RHkHAIIE -
Only applicable to the projects approved in April 2018 and thereafter.
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(A3) ZE#HBEZIWERAMOTREY2NEREARES THHEMB BRI

Other film-related projects under Film Development Fund classified by the four-pronged strategy in

promoting the development of the film sector

P EH BRI LRI TR :

# The four-pronged strategy in promoting the development of the film sector:

A- HERER
Promotion of Hong Kong films
B- HHIAZ
Nurturing talents
C- REVARXNBZABIRERE
Enhancing audience’s interest in and appreciation of films
D- HAMNBEBEEZ W RRENIE
Other projects conducive to the development of the Hong Kong film industry
{3t B 22 b & R 9 IO 100 SRR
The four-pronged strategy in promoting 23t
the development of the film sector” Total
A B C D
RHTE E B 223 103 83 18 427
Number of approved projects
SINAEL About About About About About
Number of participants 5.2 million 898 000 | 2.6 million 65 000 8.8 million
27520 55 2789.8 /5 27260 75 2765} 2] 880 /5
SIEM TS EE" 2210 3490 2740 100 8 540

Number of created job

opportunities'3

d. | F/hbZEEE 70 20 0 0 90
Number of small and medium

enterprise (SME) beneficiaries

e. | AH/NDEIERNISEASE 50 0 0 0 50
W E

Number of business contacts or

enquiries created for SMEs

f. | IRXEILLZ IS MEFRELFRAY 20 60 § 10 80
BIRAT Bk SRR I E
Number of awards attained by
creative talents who have
participated in international
competitions with funding
support from CCIDA

P BEEECIEMEEEN TS -

Comprising jobs directly created and indirectly created.
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et R0k & FR A9 T TR
The four-pronged strategy in promoting 23t
the development of the film sector? Total
A B C D
g | BB EIBAL RFALA S M @ 2400 0 0 2400
IES34=
Number of nurturing opportunities
created for creative talents and
start-ups
h. | SRABIAVEBI HEEIMAZ 281 About 0 About 0 About
RERT HRUAREE 2001 million 16.7 million 2 017.8 million
Number of TV audience in 44920 17,100 75 %1670 75 2920 17,1780 75
respect of awards presentation
and musical programmes

/E*F § %UE/[\
@ BED 5550 °
BRI B (a) ASLESN - TE (DA X AE - TE(@AH IT_EI%E/\ REENBAE UEIE (()MOATEAAN
ERBEENTAE - BTHMXER » MHBFIERTRES SITHEHA -
Remark: § Value less than 5.
@ Value less than 50.
Except item (a) which is the exact figure, items (b) and (h) are approximate numbers, item (g) is rounded to nearest
hundred as well as items (c), (d) and (f) are rounded to the nearest ten. Figures may not add up to total due to rounding.



(A4) BRERES THREEHFERA TR AT

Film Production Financing and Granted Projects under Film Development Fund'*

a. | kMM BB 84
Number of approved projects
b. | Gl TS EE 5460
Number of job opportunities created”
c. | HtSIRERHNEE" 59
Number of emerging film directors!

d. | et SRR 26

Number of emerging producers'®

e. | ETEBBIER R LRNERHAE 63

Number of films released at commercial theatres in Hong Kong

f. | EARBKEFRERZ MR A/ BEPRIEREE 179

Number of nominations at local and international film awards

ceremony/film festivals

g | EARME ERE MR A/ EE RN RIEE 147

Number of awards achieved at local and international film awards

ceremony/film festivals
AR PENINSBERZBEFENEARAANRKRTERR - it REMURRERBIEBENAR - NBEHE
TP EIE A TIEHI S B 2925 14 280

Remark: ~ Number of job opportunities created refers to the basic production crew and major casts. The number of job

opportunities created by the Film Production Scheme is estimated to be 14 280 if other crews involved on a part-time

basis are counted.

4 BEE 2009 FF 6 B [BEHEREITTY] THRMIME . ME [BEHERAITTY (RERER) . [BEHERTRT
% 2.0] TEEEHIERBTTR ] THRAKABETR ] [THRRBE R TR AR [N ITREEHIER BT L [BR
T XAZRERFIERITR ], K [SAHPEMUBEHERBIT] THHRHMIA - AEFERMEHEBEOTE -
Including the funded projects approved under the Film Productlon Financing Scheme since June 2009, and the funded projects
approved under the Film Production Financing Scheme (Relaxation Plan), the Film Production Financing Scheme 2.0, the Film
Production Grant Scheme, the Directors’ Succession Scheme, the Film Financing Scheme for Mainland Market, the Hong
Kong-Asian Film Collaboration Funding Scheme, the Hong Kong-Europe-Asian Film Collaboration Funding Scheme, and the
Film Production Grant Scheme for Promoting Chinese Culture. Excluding projects withdrawn after approval.

PSR BAERZRBEIREEHMER PIEESERRUL -

“Emerging Director” means a person who has not been credited as director in more than two other released films prior to the
application under assessment.

O [t | BN AEREZRIBERASAERMBE PEERTIFRRINE -

“Emerging Producer” means a person who has not been credited as producer in more than two other released films prior to the
application under assessment.



(A5) BRARES THEBEIFER TR

First Feature Film Initiative under Film Development Fund

a. | RABNEBE A 30
Number of films subsidised

b | BEXSE5HSNSREB 32
Number of film directors who directed a film for the first time

¢ | EAMKEFRE MK AL/ B HIRIERHEE 180
Number of nominations at local and international film awards
ceremony/film festivals

d. | AR K ERE MR AL/ EE TR RIE B 129
Number of awards achieved at local and international film awards
ceremony/film festivals

19

e. |ETEBBIERKR LRNBEIZEHE

Number of films released at commercial theatres in Hong Kong
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(B.1) ZEXX A ERHF BT 2T ENREER

Participants’ satisfaction level towards the projects organised or sponsored by CCIDA

BIEE LR H" 2t
CreateSmart Others!” Total
Initiative
(“CSI”)
a. | SEERHATHABEITN B RS BRBRN 99% 99% 99%
EEEBLL
Percentage of respondents who rated the
activities/programmes as “Excellent”, “Very satisfactory” or
“Satisfactory”
b. | XA E/E N RB/EER/SMEANTN ALR/AES 95% - 98% 94% - 98% 95% - 98%

WRAENEEET AL

Percentage of respondents who rated the
duration/format/content/publicity/

participation fee of the activities/programmes as
“Excellent”, “Very satisfactory” or “Satisfactory”*
c. | INAEATHEBAZIXTBRNEEEBT DL : W | g79, - 939 77% - 89% 86% - 93%
XPFTWHIFIIR ~ R IL ~ AR ~ IR T
FTWFEZIRT G LHIEN ~ 715 W SRk

Percentage of respondents who considered the

activities/programmes helped achieve the following
objectives: Enhance Knowledge in the Business, Expand
Contact Network, Explore New Business Opportunities,
Better Understand the Industry s Position in the Global
Markets, Broaden the Scope about the Industry*

d. [ INAESATHEEE BARER/ABNEEEE AL 949% 939% 949%,

Percentage of respondents who rated the

activities/programmes as “Definitely Useful”, “Very Useful”

and “Useful”

T mEREAEL 376 000 -

* BROyEARREIwE T NE T ORI e T EAM BOREVEHE N % I E s R R S R
ERAVEEL - T "R ) BORAYEEE DUE RS A EGT RA e R EEYE L -

Remark: The number of respondents was around 376 000.

bl

* Relevant satisfaction level covers five items in total. The percentages shown under “CSI” and “Others” refer to the
highest and lowest satisfaction level among those five items, and total number of respondents is used for calculating

the highest and lowest satisfaction level for the percentages shown under “Total”.

7 BEE 2009 fF 6 HERBEEARES - RITEIOTNA R R AL EHHAWE -
Including those projects funded by the FDF and DSI as well as those projects organised by CCIDA since June 2009.
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(B.2) X RBERK MBS MEXZERITRITE HHEEE
Participants’ satisfaction level towards the CSI projects classified by CCIDA’s strategic foci

b X eV R
# CCIDA’s strategic foci:
A - FEE AT Rt gIel ik g
Nurturing talents and facilitating start-ups
B - JHhaTi
Exploring markets
C— ML~ BESULZARIIRIIE1E
Promoting cross-sectoral and cross-genre collaboration
D — HEAEAERINAIEZES - HEHEEEIERE

Promoting Hong Kong as Asia’s creative capital and fostering a creative atmosphere in the community

XA RIEAR R it
CCIDA’s strategic foci” Total
A B Cc* D

a. | NIESIATIMNEETFN AL R/AFE RRAE 99% 99% 98% 98% 99%
EEEBDL
Percentage of respondents who rated the activities/programmes as
“Excellent”, “Very satisfactory” or “Satisfactory”

b. | MERE AR AR/ B S MABOTN BRREEFE | o500 | 0% | 95%- | 94%- | 95%.
BRI EET ) ) ) ) )
Percentage of respondents who rated the 98% 9% 98% 98% 98%
duration/format/content/publicity/
participation fee of the activities/programmes as “Excellent”,

“Very satisfactory” or “Satisfactory”*

c. | INAESATEBARNT BARNBEZB DL WENTL | 705~ | 90%- | 91%- | 84%- | 87%-
HIFTIR ~ IR PGLE ~ ZHEHTTHL ~ TR T REFT W 727K 777 ny 950, 930 92, 930
G LEHIELL ~ FH W SR ’ ° ’ ’ ’
Percentage of respondents who considered the
activities/programmes helped achieve the following objectives:

Enhance Knowledge in the Business, Expand Contact Network,
Explore New Business Opportunities, Better Understand the
Industry s Position in the Global Markets, Broaden the Scope
about the Industry*

d. | NAESATEEERAREA/AANEEZEE DL 95% 95% 95% 93% 949%,
Percentage of respondents who rated the activities/programmes as
“Definitely Useful”, “Very Useful” and “Useful”

FRE: BIE[EEAEZ 353000 -
+ E920234E4 H 1 H YRS & A > - HiEAT2023F4H 1 H K2 GEHAtmE -

* ARAHERRRINRET NI - T RIS R A BORAVEE N % DI E TR e R (R

grEE > TR ) ERHYEHELUE BB ARG EA R M RATEH ST EE

Remark: The number of respondents was around 353 000.

+ This strategic focus was newly added on 1 April 2023 and only applicable to projects approved on 1 April 2023
and thereafter.

* Relevant satisfaction level covers five items in total. The percentages shown under “CCIDA’s strategic foci” refer
to the highest and lowest satisfaction level among those five items, and total number of respondents is used for

calculating the highest and lowest satisfaction level for the percentages shown under “Total”.
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(B.3) ZE#HREZWXRANTREYSNSNENELLZRES THMABRMAXT YT ENRERE
Participants’ satisfaction level towards the other film-related projects under Film Development Fund classified
by the four-pronged strategy in promoting the development of the film sector

P LEH B R SRHITRME
# The four-pronged strategy in promoting the development of the film sector:
A HEE
Promotion of Hong Kong films
B HIAF
Nurturing talents
C- REWAXNBFAINBFIREEE
Enhancing audience’s interest in and appreciation of films

D- HMAMEBBE VLRI E

Other projects conducive to the development of the Hong Kong film industry

{2t B 3 b % R 19 P9 T SR e it
The four-pronged strategy in promoting Total

the development of the film sector”
A B C D

a. | SUESIATIMBEFN AN R/AEE HR/HED 999, 98% 999, 999, 999,
EIEEBF L

Percentage of respondents who rated the

activities/programmes as “Excellent”, “Very satisfactory”
or “Satisfactory”

b. | XA E/EN/ AR/ EE/SMEROITFNANR/ | 950, - 939% - 96% - 97%, - 95%, -
FERBFBENEEET DL

Percentage of respondents who rated the

98% 97% 98% 100% 98%

duration/format/content/publicity/

participation fee of the activities/programmes as
“Excellent”, “Very satisfactory” or “Satisfactory”*
c. | INATESATRIEBIAZIUT BARNEEEZT AL | 900y - 78% - 77% - 899 - 80% -
SEXTTTWHIATIR ~ HRRBEF M ~ Z IRV ~ WIR
T 72T TG _LHIEN ~ 3 hF W SR

Percentage of respondents who considered the

92% 94% 87% 98% 90%

activities/programmes helped achieve the following
objectives: Enhance Knowledge in the Business, Expand
Contact Network, Explore New Business Opportunities,
Better Understand the Industry’s Position in the Global
Markets, Broaden the Scope about the Industry*

d. | INAESATNEEERMREA/AANEEEZF DI 98% 93% 93% 97% 949%,

Percentage of respondents who rated the

activities/programmes as “Definitely Useful”, “Very

Useful” and “Useful”

IR BEREBEAKE 18000 -

* HRIEERREEZ T NE T e AT IR | ;LTE’J;cﬁZ?Ejjﬁﬂ/\ T H s SRR s Mo
HYEsEE - T TR BoRAEdE LS BIE S NG A i RO RAYE 7

Remark: The number of respondents was around 18 000.

* Relevant satisfaction level covers five items in total. The percentages shown under “The four-pronged strategy in
promoting the development of the film sector” refer to the highest and lowest satisfaction level among those five items,
and total number of respondents is used for calculating the highest and lowest satisfaction level for the percentages

shown under “Total”.
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©) BNt THEENET "

Designated Incubation Programmes'® under CSI

a. | FHEREHEY 383
Number of incubatees!”

b. | EZREE TN A SEE 359
Number of incubatees which have completed incubation

. | BEHRENIMMFIR= A 424
Number of intellectual property rights?® applications registered by
incubatees

d | BEASCENBLNSEE 1799
Number of jobs opportunities created by incubatees

e. | BELSRRANAMKERRIEE 733

Number of local and international awards attained by incubatees

B GFEESEEN R EE IR ATV EE TR, URTF 2026 £ 7 BHEH O —H NS W EITRI R &
el AN R .

Including the completed “Design Incubation Programme” and “Fashion Incubation Programme”, as well as the new intake of
“Design Incubation Programme and Design Acceleration Programme” which was launched in July 2026.

P BRELARERERHEENAT.

Including those under incubation and completed incubation.

O BIEER. TRRSIMRITE

Including trademark, patent and registered design.



